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▪ Increasing multi-product uptake driven by integrated payments and banking value proposition.

▪ Enhancing our cashflow products to solve our merchants’ pain points.

▪ Accelerated development of device and POS-agnostic embedded payments SDK for new unified 
payments offering in H2 FY24.

▪ Revenue growth and margin improvements (Gross Profit +10.5%, EBITDA margin +5.6 ppt, Free Cash 
Flow 17.8x).

▪ Continued operating efficiency driven by digitised processes, right-sized teams and investment in growth 
areas. 

▪ Strong growth in non-discretionary Health (+24.2% TV) and Services (+7.2% TV) verticals.

▪ Tyro core TV up 4.1% despite hospitality and retail softening. Bendigo Powered-by-Tyro underperforming.
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Up 4.4 bps

Up 1.8 bps

Up 1.7 bps
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Product 

Development

45%

Corporate

19%

Sales & 

Marketing

18%

Customer 

Support

18%
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